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WHAT LIGHT CONDITIONING MEANS TO YOUR BUSINESS OR PROFESSION 


The one distinguishing characteristic of American business is the speed with which it adopts new and better methods 
— for keeping accounts, transporting goods, handling correspondence, or promoting the satisfaction of customers 
through air conditioning. It is surpassing. all previous records in its quick understanding and acceptance of the new 
Science of Seeing — Light Conditioning — about which more has been discovered in the last ten years than in the 
previous ten centuries. You, too, can enjoy a light conditioning system without shutting off any activity of your business 
and have it work for you every day in the year at amazingly low cost. You owe it to yourself, your associates, your 
employees, your customers and clients, to know more about the marvelous improvements that light conditioning 
makes possible. 


WHAT IS LIGHT CONDITIONING? 


Light conditioning is intelligent lighting that gives you three positive advantages: 
Contributes beauty—which is important—not only to the appearance of your store or 
office, but in bringing out the quality of the goods you have for sale. Protects eye- 
sight—which is priceless—thereby preventing accidents, lowering insurance costs, eli- 
minating mistakes, and cutting down returns, as well as many other benefits this book 
will describe. Conserves energy— which means alertness and efficiency. Seeing is 


not a task for the eyes alone but draws on every part of the body, reducing energy 
and creating fatigue. Where the lighting is good, sales clerks, stenographers, book- 
keepers and yes, executives, do more work effectively., Unquestionably, light conditioning is essential to modern 
business of today. 


THE CASE FOR BETTER LIGHTING 


Let's be perfectly frank about it—too many for too long have paid for something they 
haven't been getting. They are the stores, offices and other commercial or educa- 
tional activities which have looked on light as an expense instead of as a partner. As 
soon as that partnership is understood and established, the moment people begin 
to realize: the wonders that good light can perform, they stop paying for something 
theyre not getting and begin to get more than they pay for. It is more than a 
coincidence that the four New York City stores which have the best lighting, show 
the greatest net profit. They know that people buy on sight—and sight depends on light! 
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GOOD LIGHTING PAYS DIVIDENDS 
Many business men have already discovered—in many cases their competitors have shown them—that so simple a 
thing as improving the lighting brings an immediate influx of new patrons, increased 
sales, lower selling costs, and greater profits. Successful stores like Woolworth's 
and Kresge’s are using five times as much light as they had before. At the very 


least, good lighting is a service to your customers, something they have a right to 
expect. At the best, good lighting is a positive selling force of as much importance 
as salesmen and as directly productive of sales and profits. Even the very best 
lighting is the least expensive salesman you can employ. The merchant, therefore, 
who through poor lighting loses trade,‘is paying for the other man’s better lighting! 


THE THREE PRINCIPAL REQUIREMENTS OF A GOOD LIGHTING SYSTEM 

A good lighting system calls for proper quantity, quality and distribution. Proper quantity is determined by measuring 
the light with an electric eye, known as the ‘Light Meter.’ Just as the grocer's scale is marked in pounds, the light 
meter’s dial is marked in ‘footcandles’—a footcandle representing one unit of light based on the effect of one candle 
at a distance of one foot. We will be glad to test and measure your present 
lighting system. Proper quality in lighting means two things. First, absence 


of glare, including direct glare such as we get from bare bulbs, and reflected 
glare as when light strikes a shiny surface. This is a common cause of eye- 
strain and should be carefully avoided. Distribution of lighting deals with 
an enemy of eyesight which might be called the twin devil of glare — harsh 
contrast — which comes from having bright light on the work and little or 
no light elsewhere. Where such conditions exist, eye muscles are severely 
strained every time they are lifted from the working plane. 


HOW MUCH LIGHT IS ENOUGH? 
Outdoors, under a shaded tree, the light meter shows about 1000 


footcandles; by an open window 500. Inside a store under ordinary 
illumination the intensity is rarely above 5 footcandles. Is that 


logical? Bear in mind that our eyes, long accustomed to daylight, 


candles 
| 


are still outdoor eyes. Does it make sense that of an average 1,000 
persons, 29% have defective vision at 20 years, nearly one-half 


at 40! Is lighting so expensive or do we hold eyesight so cheap? 
There is no doubt that business needs better light—and more of it. 
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500 Foot-candles 


4-8 Foot-candles 


WHAT IS A LIGHTOLIER? 

A trade-marked product, manufactured by Lightolier Company, constructed to accomplish two important purposes — 
in function to furnish lighting that is helpful and efficient; in form to give decoration that is in lasting good taste. 
The quality of Lightolier products is distinguished by merit — not by cost. 
Lightolier craftsmen are the largest single force of lighting specialists in 
the world, who since the dawn of the century have acquired proficiency 
and experience in the building of lighting equipment. Every fixture is 
rigorously inspected and carries the approval of the laboratories of the 
National Board of Fire Underwriters. All metals used are of heavy gauge. 
The Lightolier tag and trade-mark on the inside of the fixture canopy is 
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your assurance of satisfaction undiminished down through the years. 
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Lgth. Dia Socket Wattage D Lgth. Dia. Socket Wattage 
30” Wis Edison 150-200 34” 20” Mogul 300-500 

” ” i Similar to and for use with other Modelite types. Scientifically designed 
- ’ =o poor eos0p louvre cuts bulb visibility at 30° angle. Directs light downward on counters 
42 24 Bipost 750-1000 and displays to bring out quality and color values of merchandise. 


Finish of Metal Parts: Satin Aluminum 


Scientifically engineered in the Lightolier Research Laboratories to give a wide distribution of glareless and 
shadowless indirect (reflected) light, supplemented by light furnished through the Diffusatone glass of excep- 
tionally low surface brightness. Special heavy reflector, electrolytically coated with ALZAK—hard, pure oxide 
of aluminum—the perfect and permanent medium for high efficiency, low maintenance, and ability to withstand 
cold, heat, weather or corrosive causes. 


ELECTRICAL TRSTING LABORATORIES 
Report No. M5562 


ful answer to the merchant who 
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ae] Modelite is the sure and success- 
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wants looks plus light at low cost. 
These fixtures will not only im- 
prove the appearance of your 
make clerks 
more alert, customers more con- 
fident, enable people to buy more 
easily, and help them to decide to 


establishment but 


to what they had in mind when 


purchase many things in addition 


they came in. 


is 


Modelite installation at Aeolian 
Piano Co., world-famous manu- 
facturers of musical instruments. 
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IT PAYS TO HAVE BETTER LIGHTING 


IN YOUR 
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a U f Even thirty or forty years 
= = ago it was poor business 
judgment to expect cus- 
tomers to ask for goods. 
How much more inexcus- 
able is it today when sur- 
veys show that over 65% 
of all merchandise is pur- 
chased on ‘impulse’ — 
bought because the cus- 
tomer saw it, wanted it, and 
was willing to pay for it! 


HERE ARE ONLY A FEW OF THE MANY IMPORTANT 
ADVANTAGES THAT MAKE GOOD LIGHTING A DEFINITE 
AID TO BETTER SELLING AND BETTER BUSINESS: 


Brings more people into your store 

Helps shoppers locate the things they want 
Makes ordinary merchandise more attractive 
Emphasizes the merits of quality articles 
Reminds customers of other needs 
Advertises your store as up-to-date 

Helps clerks wait on more customers 


Minimizes errors and reduces returns 


STORE 


In the old days there was always place 
for the sign, “No trouble to show 
goods — if you don't see what you 
want, ask for it." Lights were few and 
dim, and lighting itself was looked 
upon as an ‘overhead’ expense. 

No longer. The intelligent mer- 
chants of these competitive times 
know that people expect to see goods 
without asking. They realize too that 
goods well displayed are half sold 
and make it their business—as it is— 
to have enough light so that people 
can see what they came to buy as well. 
as select other things which suggest 
and sell themselves in well-lighted 
premises. 

50% of the customers and em- 
ployees of any sizable establishment 
have defective eyesight, Some of 
them don't even know it. Such people 
not only shop slowly under poor light- 
ing but frequently make mistakes that 
cause disappointment and expensive 
returns. 


What a gift for Father's Day! What a shirt! In 
the poor light the dear girl thought she was 
Picking a size 15! So back it goes! 


Good light is a sales assistant you can get for 
a dollar or two a week, 


Whether you sell calicoes or cauliflowers, furs or furniture, better lighting will 
build sales, reduce your costs, and increase your profits, Nothing else you can 
buy for an equal sum will do as much for you as light. The quickest way into 
the pocket is through the eye. 
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"Wants something plainer,” says the return 
slip—Mrs, Smith didn’t notice the fancy per- 
forations in the shoes. “Husband didn't like it’ 
says another credit—Mrs. Jones thought it was 
orchid only to find it pink when she got home. 


IT PAYS TO HAVE BETTER LIGHTING 
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OFFICE 


Whether you rent or own the office space 
you use —the output and accuracy of 
your employees depends upon seeing. 
Though hands only may seem to do the 
actual work, every employer is an em- 
ployer of eyes. Hands type letters, hands 
and fingers manipulate adding or calcu- 
lating machines, hands turn ledger 
pages, hands check bills and contracts 


— but hands are really taking and obey- 

Natural light can decrease {rom 200 footcandles at the window to 1 or 2 footcandles only 15 ft. 7 OU Name AEE UA ng at Y 
away. The efficiency of your employees is in direct proportion to the lighting. ing orders given to them by seeing eyes. 

A careful survey shows that eyes are 


engaged in serious work 70% of the time. 


CORRECT LIGHTING WILL PUT OFFICE MANAGEMENT AND 2p hash Wiech BREE ci 
minds — it is necessary to speed up eyes. 

EFFICIENCY ON A NEW LEVEL BY MAKING POSSIBLE To speed up seeing, it is essential to have 
THESE BENEFITS: correct lighting. Borderline seeing is 


hesitant, productive of errors, exhaust- 
ing. And yet—boudoir lighting standards 
still dominate business offices—the aver- 
age age of office lighting equipment is 
eighteen years! 


Speeds work and decreases errors 


Simplifies supervision and reduces buck-passing 


Improves employee health and lessens absences No wonder the percentage of defec- 

tive vision among stenographers, book- 

Permits most effective arrangement of office keepers, telephone operators, proof 

\ readers and draftsmen is twice as high 

Reduces rent by utilizing space away from windows as throughout the rest of the population 

; pe 2 at age thirty. No wonder in the average 

3 Raises morale and the ‘will to work office the older and more experienced 

Lath. Dia. Socket Wattage e Lath. Dia. Socket Wattage worker is at a disadvantage. When after 

A 34 18%" Edison 200-300 34" 18%" Mogul 300-500 Impresses customers with business-like appearance fifteen or twenty years of eye-sacrificing 


Metal shield over socket husk conceals all parts of bulb, prevents glare, 


and accentuates modernity of the design. loyalty, he is laid off because he is 


Pays for itself within a short space of time “slowing up,” the injustice remains. 


Finish of Metal Parts: Satin Aluminum 


Ultralite Lightoliers win unanimous approval from those who require semi-indirect illumination of maximum 


efficiency and a design that harmonizes with new trends in decoration. Glass is cream-white in color, thereby RELATIVE OFFICE COSTS PER SQUARE FOOT PER YEAR POOR LIGHT 
giving a most agreeable tone to the luminous bow] and at the same time reflects a large quantity of indirect white GOOD LIGHT 
light from ceilings and walls. An excellent choice for stores, offices, schools and all other locations where modern { 
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seeing standards are applied. NZ Z 
ek | A business may go to the sizable seats © 
expense of air conditioning its ELECTRICAL TESTING LABORATORIES } $1 50! 
premises only to find that restless- bracbi fos x 
ness, mistakes, and operating effi- Sl , 
2 " poker POOR GooD % 
Gene a jomen: ‘ ‘Business OFFICE PAYROLL RENT LIGHT “se enw i= On GOOD LIGHT. pea rie 
eek" tells of one such instance past 
where the management employed | Good light costs no more than 15c per square foot per year—less than 1% of the payroll. But it 
a consulting engineer who found I has increased the speed, accuracy and output of many office tasks 15 to 28%. 
the air conditioning system perfect io 2 ZZ - 
but recommended improvement in DONT Ui, It takes sixty E g - 
the lighting. After ‘light condition- lise 4 cenen times as long 
ing’ an immediate and remarkable Uae Ke LAY THEM OEE for the pupil | xe | ERRORS 


of the eye to 
open and con- 
tract in poor 


change became evident, The in- 
creased working efficiency of the 


PUNCHED 


x 
employees, traced directly to im. at a ar 50 ter lee A scientific test at Nela Park showed that good 
proved lighting, paid for the 7 be WHEN YOUR does in good 5 lighting enabled expert key punch operators to 
equipment in just three weeks’ IN r LIGHTING IS lighting, — AZ do S6.3% more work with 67.8% fewer errors. 
time, = ae TO BLAME Bf) ee... Ca : 

Offices prefer the glareless, high Oecd There's no question about it. Bad lighting costs too much and better lighting pays big profits. What correct lighting 


efficiency of Ultralite, is doing for others, it will do for you. Correct lighting is economical lighting when measured in terms of efficiency. 


MASTERLITS 
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Masterlite is an ideal unit for depaitisent store lighting. 


Do women say of your establishment—and you 
know how women compare shopping notes—"Oh, 
they have good things there, no doubt, but it is 
much pleasanter at So-and-so‘s—and I always see 
so many new things.” Better lighting not only 
brings more people into your store to shop and 
buy but increases your sales per customer, peps 
up your backward departments, pulls out of the 
way sections up to the level of more important 
parts of your store, and proves over and over again 
that good lighting is good salesmanship! Good 
lighting is necessary on dull days to cheer the 
shopper and worker. It is equally essential on 
bright days to prevent a feeling of gloom falling 
upon those who walk in from sunlit streets. Noth- 
ing else you can buy for an equal sum will do as 
much for you as light 
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FOUR B/LLION 
DOLLARS... 
WAS THE COST OF 
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CORRECT LIGHTING 


INDUSTRY 


Vision is the most important tool in modern in- 
dustry because seeing is its most important 
activity. Skill and experience are built up almost 
entirely by the individual's previous and present 
use of eyesight. Three-quarters and even more 
of all that is in the human mind, all that we call 
training, knowledge, skill, can be traced back to 
seeing of one kind or another. The intelligent 
business thinks of its plant and office employees 
not as ‘so many hands’ but as ‘so many eyes’ and 
supports that thinking with correct lighting prac- 
tice that makes the most of vision. 

Eye power is more important to efficient man- 
agement than muscle power. Labor, today, is 
occupied with noting minute differences, gaug- 
ing in thousandths of an inch, reading dials or 
pointers of a scale, interpreting blue prints, touch- 
ing keys 100 times a minute. Yet we continue to 
use such terms as labor costs, factory hands, man 
power, skilled labor, a full day's work for a full 
day’s pay, because it is necessary to employ 
someone at the machine to see that the machines 
do the work, 

It is a mistake to think of correct lighting 
merely as a tool that increases ability to do more 
and better work. It increases the will to do good 
work. Your employees may not put it into so 
many words but they are by nature prejudiced 
against a dark, gloomy place to work. Even if 
they could see in such surroundings, they would 
not feel like doing their best. So production goes 
down, spoilage goes up, and there goes the 
profit out of manufacturing. More than four mil- 
lion dollars’ worth of merchandise is spoiled each 
year during production, Even a 10% decrease 


HERE ARE ONLY A FEW OF 
THE MANY BENEFITS BETTER 
LIGHTING CAN BRING YOU: 


Increases efficiency and 
maintains quality 


Cuts down ‘seconds’ 
and spoilage 


Prevents accidents and 
loss of time 


Reduces maintenance 
and insurance costs 


Improves employee 
morale and decreases 
labor turnover 


Stimulates orderliness 
and better planned 
housekeeping 


Allows productive use 
of every square foot of 
space 


Enhances rental and 
property values 
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Lgth. Dia. Socket Wattage ; ~ Efe) Oost OR the add e if s 
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INDUSTRY THROUGH ACCIDENTS 


Finish of Metal Parts: Satin Aluminum 


lasterlite for store, office, or plant operation is an enduring and efficient 


| PRODUCTION COSTS 


ivestment in lighting satisfaction. It is preferred by many who desire a 


igh intensity of indirect light, with sufficient luminosity from the glass ree toe MATERIALS 
owl to prevent the drab effect of most indirect fixtures. Its efficiency is OVERHEAD «3 
icreased by the ANODIC finish on the metal reflector, which filters out a esi WAGES - At Ah 


igh proportion of the colored rays and reflects a maximum of the desirable =a ie 


MES SALARIES 
MRS FUEL AND POWER wir 


rhite light. Special toned glassware has ‘unusually low surface brightness. 


alpen fast 


fodern lines and construction make Masterlite.an especially desirable fix- rosa 
ire where the lighting system is properly considered an important part of nome DY his ELiGHT- 0.3% OF THE TOTAL + 
1e interior decorations. Roe Sa le 
ns AN It is good business to insure good seeing. Eyes have the biggest job in offices and 
fs plants today. You get them to do more and better work with light conditioning! 
es, 
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Lgth. Dia. Socket Wattage 
A 30” 16" Edison 150-200 
B 34” 19” Mogul 300-500 
c 42"" 280 Bipost 750-1000 


Finish of Metal Parts: Satin Alzak 
Designed to produce a quality of light desirable for stores, offices, schcols 
and other places where clear, shadowless illumination is needed, Superlite 
s an outstanding example of Lightolier designing and engineering. High 
soefficiéncy of light output is assured by Alzak reflectors which are un- 
affected by cold, heat and atmospheric conditions, resist dirt, grease and 
corrosion, and therefore remain permanently effective. Ivorytex glass bow] 
s softly illuminated through controlled light filterage, but with complete 
comfort to the eyes because of low surface brightness. Ideal choice where 
the best lighting is wanted and only modest appropriation available. 
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Litany. Whitesboro Central High School, Whitesboro, N. Y. 
The need for modern lighting is not limited to 
stores, offices and schools. In such varied fields 
as museums and art galleries, churches, hospitals, 
hotels, theatres, restaurants and a score of other 
types of buildings where people gather, illumina- 
tion has become a most important function. 
Building managers and renting agents, for in- 
stance, know that one of the main concerns of a 
prospective tenant is that of light. Locations near 
windows, with northern and southern exposures, 
are in preferred demand. Yet a comparatively small 
investment in modern lighting equipment provides 
adequate light to even interior offices and deep 
store space. When this is done, renting becomes a 
matter of square footage instead of available win- 
dow openings, and the higher occupancy, as well 
as the higher rentals quickly return and continue 
to pay huge dividends on the modernizing cost. 


ELECTRICAL TESTING LABORATORIES 
Report No 145504 
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Only one of ten 
children on an 
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them have seri- 
ous eye trouble. 
When they finish 
college, five or 
more will be per- 
manently handi- 
capped in their 
ability to see. 
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GOOD LIGHTING IN SCHOOLS IS AN ELEMENTARY AND 
INESCAPABLE REQUIREMENT BECAUSE: 


It gives every pupil an equal opportunity 
Lightens the load for teachers 

Secures better attention in class 

Stimulates cleanliness and helps maintain order 
Reduces the number of delinquents 

Prevents congestion due to failure 

Increases productive years by speeding education 


Promotes child health; prevents nervousness and 
eye defects 


IT PAYS TO HAVE CORRECT LIGHTING 


SCHOOLS 


Authorities in charge of school systems 
know that only a negligible fraction of 
children are born with poor eyes, and 
yet, by the time they finish grade school, 
many have defective vision! If one out 
of every four boys or girls acquired a 
twisted leg or stiff knee and needed a 
crutch or cane to get along, wouldn't 
public opinion demand that something 
be done about it? It has—when it comes 
to eyes! Scientists have proven the defi- 
nite connection between poor lighting, 
backward students and bad vision. 


Throughout the country; educators are 
now giving much attention to the sig- 
nificance of adequate illumination, 


The exact relationship between the 
efficiency of a school system and the 
adequacy of its lighting system, has 
been clearly demonstrated at Tuscum- 
bia, Ala., where two carefully selected 
and equal classes of students operated 
under ‘normal’ and ‘better’ lighting con- 
ditions. In the ‘normal’ room, there were 
twice as many failures during the first 
year and almost three times as many 
failures during the second year. In this 
single classroom the cost to the com- 
munity and to the pupils of poor light- 
ing, was far in excess of an adequate 
lighting system for the entire building. 


All Lightoliers in this book are suit- 
able for school lighting. Notice particu- 
larly low-cost, high efficiency Britelites 
on page 20. 
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YET LIGHTING 
GETS ONLY 2% OF THE 
BUDGET 


No private institution, church, or community has the slightest reason for neglecting its school lighting. The 
cost is too small — the benefits too great — the returns in better citizenship too certain — to justify delay. 
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a Hotels s Restaurants 


Good lighting is much more than a sound investment — it is business insurance — 
for the many types of establishments needed to carry on the life of every com- 
munity. Hotels, restaurants, cafeterias, grills, clubs, barber shops and beauty par- 
lors, as well as drug stores, meat markets and grocery stores, need the breath of 
good lighting to live and profit. 


The guests and customers of such places patronize them not only for their food 
and service, but for their comfortable, cheerful and attractive surroundings. It 
R is no mere accident that the outstandingly successful Statler Hotels feature ‘Better 
q Light For Better Sight’ in holding and increasing their clientele. These experts 
in hotel management know that good lighting ranks close to the top in making 
i¢; a ) guests feel satisfied and ‘at home.’ 


Moreover, tired guests and patrons are touchy and ungenerous. Poor lighting 

makes them more difficult to handle and satisfy by drawing unnecessarily on 

SLMS she CUR nee already diminished energies. Good lighting allows them to relax, makes them more 
cheerful and philosophical, puts them in the mood where they are ready to eat, 


Stast drink, and spend. 


BLAMING the LIGHTING 


“I don’t see what I want” is a statement that THE BENEFITS OF ADEQUATE LIGHTING ARE SO NUMEROUS THAT 
explains (?) many lost sales. If your cash regis- 
sexo talk, it would say “Let's have better ONLY A FEW OF THE MOST IMPORTANT ARE MENTIONED HERE: 
lighting.” 
Keeps customers from drifting to newer and brighter 
places 
A SQUARE DEAL FOR EYES Makes your establishment attractive and inviting 
+ Prevents waste and spoilage; minimizes breakage and 
lere you see exactly what you are get- 
ting in food, service, and price, Our damage 
establishment is light-conditioned so that je « : : 
your eyes are not strained, nor your Reduces accidents, law suits, and insurance premiums 
energies wasted, nor your comfort dis- 
purities Increases revenue by putting people in the buying mood 
Lgth. Dia. Sock Watt Lgth. Glass Dia. Extreme Dia. Socket Watt 
A 48" 15%" Edison 200-300 B 43" 15%" 20" = ‘Edison 200-300 COULD YOU MAKE THESE STATE- Keeps employees cheerful and courteous; cuts labor 
MENTS IN YOUR ADVERTISING? turnover 


Finish of Metal Parts: Satin Aluminum 


Prismatic and enamelled glass louvre is an integral part of Dalux glass and is built-in at a 30° angle so as to cut 
off glare or any view of lamp. Upper part of unit provides a source of indirect light on ceiling, preventing shadows. 4 


Reflector and socket husk con- 
structed on the principle of 
automobile headlights to 
throw light downward through 
diffusing glass and louvre with 
remarkably high efficiency. 


Especially suitable for jew- 
elry stores, beauty parlors and 
other establishments where 
an intense and comfortable 
light is necessary to bring out 
the merits of the merchandise. 


help in 


SEEING 


Better lighting is the only way to make 
sure of better seeing. Better seeing is 
one of the surest roads to better selling. 


Why light only at the 
window? When cus- 
tomers and _ sales- 
people “go to the win- 
dow to see,” you need 
more salespeople and 
sales are harder to 
close. 


Grocery and 
m= meat market, 
Grand Union 
Store, Scars- 
dale, 


It will cost you nothing to have your present lighting system checked. If it needs 
improvement, it will cost you surprisingly little to have it brought up to date. 
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— pparel Shops 


When a woman says she is going shopping, she means she is 
going looking. What she eventually buys depends on what she 
sees from what there is in the store for her to observe. There’s 
where good lighting clicks and enables those who have it to 
collect! 


She wants 
ze SEE 
how & 


LOOKS! 


When women 
buy — particu- 
larly when 
they are their 
own models — 
the best light- 
ing is none too 
good, 


Light conditioning is especially important when it comes to 
women's apparel. The sale of such merchandise, based as it is 
on style, can best be promoted in stylish surroundings and 
interiors. Modern lighting is the most effective and economical 
way to ‘dress up’ your place of business, 


Moreover, in many cases women are their own models. They 
want to ‘try things on’ which means to see how it looks — and 
how they look with it on. Good lighting is of tremendous assist- 
ance in this procedure because it not only banishes squints and 
wrinkles, thereby enabling the customer to look her best, but it 
brings out the color, texture or pattern that makes all the differ- 
ence between “Not interested” and ‘Yes, I'll take that." 


In ever so many ways, good lighting pays 
Promotes the sale of more expensive and 
quality merchandise 


Saves time and patience of customers and 
salespeople 


Insures correct selection and gets returns 
Invites customers to linger longer and buy 


Smart, stylisn, 
stunning — the 
words that are 


used to describe more 
what women buy : “ 
ic Shiemsel es — Makes employees happier and more effi- 
ability of the cus cient 
tomer to see! =" « \ 
Advertises your store as stylish and up to 
Lgth. Dia. Socket Wattage c Lgth. Dia. Socket Wattage date 
A 48" 16%" Mogul 300 48" a1” Mogul 300 i 
B 48" 20%" Mogul 500 Metal louvres give added distinction and beauty to the fixture and serve Prevents lost sales due to “Cannot see what 
to reflect light downward without glare. I want’ 
Eisen ot Bieial Ports: Rolghed: Aivestoai pod ligating sels Reduces accidents, spoilage, loss from theft 
, é Z ba ‘ ? 5 é | nigher priced. ar- : s ; 
Selected by leading stores and offices as the most certain method of providing modernized light and decoration ee because, it Cuts costs, builds sales, increases profits 
at small cost. Especially desirable where ceilings are not suited to indirect illumination alone. points. 
% ji Phe Lite-O-Day glass is coated with a durable 
Mt y > baked enamel on inside of lower half of 
ry ilo the bowl, insuring low surface bright- 


ness and a fine flow of light, the upper 
half remaining clear to emit the maximum 
quantity of light. 


came 70 BOUGHT ON. 
Ht BUY IMPULSE =k 


Abundant light can justify its use at 
more than ten times what it actually 
costs. Good store lighting is good selling 
because it brings merchandise nearer the 
customer, emphasizes details which catch 
and hold the eye, and because it assures 
people that what they are purchasing is 
sound value. 


When a woman goes shopping she 

goes ‘seeing.’ No wonder 56% of all 

buying is decided on impulse. Only 

07 44% is done on merchandise the 

56 7%, customer had in mind when she 
entered the store! 


Many a hard-to-please 
customer is suffering 
from bad eyesight and 44 
not bad disposition — 

but good lighting will 
overcome both. 


Lite-O-Day inthe main  Licgett Drug_ Stores 
store of the Grossman iliuminated with Lile- 


Store lighting that isn’t as good as it should be is more unfair to the merchant than to the 
Shoe Chain, O-Day. 


customer. It cheats him out of sales and profits he could have had with better lighting. 
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Doo Re Tf 7 @ MIT PAYS TO HAVE CORRECT LIGHTING 
EP-R- LITE i Aaipheieaigneelaiion 
—______— Professional Uffices 


Demands. / 
When recently compiled statistics show that the highest occupational fre- 
’ 


G00D Li GHTING quency of defective vision — over 80% — is found among architects, drafts- 


men, lawyers, doctors, dentists, and clergymen, it is high time these 
Dentists can reduce 


Ee ee sensible people ceased to be lighting ‘illiterates’ and provided correct 


under “good illumsina; illumination for their business and private offices. 


Here is a group that knows only too well the importance of temperature, 
ventilation and correct posture on mind and body. And yet, in its own 
instance, it has failed to realize that despite air conditioning, rest periods, 
and posture chairs, everyone instinctively adjusts himself to the position 
that permits easy seeing! 


" ‘Doctors will find their 


Stewart Merritt Co, uses Bet-R-Lite at Greenville, S. C. faculties more acute 
when they work under 


they * Many of the discomforts which these hard working professional men 
good lighting. 


experience, ranging from vague uneasiness to splitting headaches and 
extreme nervousness, are often caused by work done under inadequate 
seeing conditions. When the lighting is brought under positive and scien-. 
tific control, these ailments disappear or become relatively infrequent. 


The decorative and illuminating merits of Bet- 
R-Lite have won it acceptance in thousands of 
stores, schools, offices and showrooms 


throughout the country. Its construction is 
based on the principle that a light source 


should give indication of its character, and 

overcome the dark areas and shadows hitherto LESS FA TIGUE GOOD LIGHT BESTOWS BOONS AND BENEFITS IN THE PRO- 
appearing under indirect lighting fixtures. FESSIONS AS SURELY AS IT DOES IN BUSINESS 
Lightolier engineers overcome both problems 


Reduces the difficulty of the task 
Conserves energy throughout day and night 


by a patented light filterage onto the glass 
bowl which adds beauty and life and at the 
same time retains highly efficient indirect 


Helps in making an accurate diagnosis 


lighting. 50% of all customers have defective . 7 
Puts the patient or client at ease 


eyesight. Some of them don’t know it. Such yj 
people not only shop slowly in a dim store but yy Ye Contributes cheerful and inspiring atmosphere 
Loth. Dia. Socket Wattage frequently make mistakes that result in disap- a Indicates confidence and success 
" " i i ointments and so retur ods for credit. « . : wa 
. ae j im Mesel Lega Es = Sep tite os: 5 — sar Protects against further impairment of vision 
Cc 42" 22” Mogul 500 "| C WResenve Evens Wasreo Everoy Wm Bo2ecrve 
D 42" 24” Mogul 750-1000-1500 ENERGY 
5 It is a proven fact that eyestrain resulting from inadequate 
Finish of Metal Parts: Silvertone er Se Sehr ig ig by ee 


Ge Tee night more physically exhausted than if he had been doing M. 0, A E F, A 7/ G U E 
“| THAN MANUAL LABOR 


If good lighting does no more is 
than reduce the ‘return goods’ heer SS ‘ Lp 

evil, cutting down the amount — Uy Tests reveal the vital relationship be- 

of merchandise that must be hase /, EG tween light and fatigue. As lighting in- 

ETTER LI GHTING VALUE creases, so does productive energy, Less 

effort is required to do a job, energy is 


sold twice, it is a splendid in- 
vestment—and better lighting 
has been known to cut the 
volume of returns in half. 


. BETTER LIGHT, 
i = 4 


conserved so that efficiency can be 
maintained, 


} } €; Van < 

Ler Hes The cost of good equipment that will give adequate lighting results is much too reasonable, 

l] Office of Arch. J. Dou- i Pa, too easily obtainable, to allow any professional man to continue without these advantages. 
Se ern ieee nee is We will gladly advise how you can quickly and economically improve your lighting. 


oo non a7: 
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necessary sizes 


Socket Wattage 
Mogul 300 (o] 
Mogul 500 D 
E 


F 


Finish of Metal Parts: Alachrome 


Prismalite Lightoliers enjoy wide-spread acceptance in stores, schools and offices and are available in all 
for main floor, mezzanine and other locations. 


zy They provide a high intensity of glareless 
light directly on the working plane, with 
substantial indirect light diffusion through 
‘prisms’ or concentric ridges in the clear 
upper portion of the bowl. Made of one 
piece glass, dustproof and insect proof, Pris- 
malites call for the minimum in maintenance. 


Good store lighting makes the middle-of- 
the-block location as good as the corner. 
Good lighting, in many cases, will add 
enough new sales volume to pay the rent. 
Good lighting brings new people into the 
store, and keeps the old customers coming 
back. Good lighting makes good seeing and 
seeing speeds selling. 


Marie's Beauty Shop of Troy, N. Y. selected 
Prismalite for its modern appearance and excel- 
lent lighting. 


Lgth. 

18%" 
8" 
7" 
ge" 


D E 


Socket 

Mogul 
Edison 
Edison 
Edison 


Igth. Dia. Socket Wattage Lgth. Di Socket Wattage 
36” 16%" Edison 3-100 W. B 6%" 174 Edison 5- 60 W. 


Finish: Pewter and Gold 


Luxolite, as its name indicates, is the preferred and Patrician lighting unit for executive offices, business libraries, 
reception and conference rooms. The lovely contours in the graceful designs and the special Cheerio glass 
bowl, furnish a rich, mellow an adequate illumination that cannot be surpassed. 


The efficiency and output of stenog- 
raphers, typists, bookkeepers — and 
yes, executives—is frequently raised 
from 15 to 2! merely by improy- 
ing lighting that costs less than $1.00 
a year per employee! Mental work 
under poor lighting is even more try- 
ing than physical work. Good light 
will help you protect the most valu- 
able eyes—and brains—in your 
organization by maintaining alertness, 
eliminating Headaches, reducing ner- 
vousness, cutting absences and in 
every way increasing efficiency, 


West Coast When seeing is made 
Bond & Mtg. easier, work is done 
Co.—Pasadena, better, faster, and 
Cal. more cheerfully! 


QAws 


Lgth. Dia. Socket Wattage Lgth. Dia. Socket 
36" 12” Edison 100-150 D 10%" 12” Edison 
42" 14” Edison 150-200 E 12" 14” Edison 
48" 16" Edison 200-300 F 14” 16” Edison 


Finish of Metal Parts: Satin Aluminum 


Britelite, an efficient semi-direct lighting unit, is in perfect conformity with the present trend’ toward smart 
simplicity in design, coupled with sound engineering. Shaped so as to provide a high intensity of illumination 
over a wide distribution curve, Britelite will withstand heat, retain tone values, and transmit a maximum of 
desirable white rays. School officials throughout the land are selecting Britelites for their low original and main- 
tenance costs coupled with exceptionally high efficiency. 


Britelite is ideal for those stores and 
offices where total indirect lighting is 
not appropriate or possible. It offers 


Wattage 
100-150 
150-200 
200-300 


splendid advantages, too, in installations 
such as drafting rooms and factory in- 
teriors where a high percentage of direct 
light is required on the working plane. 
Completely enclosed, with no surfaces 
ta catch dirt, Britelite offers the very 
minimum of maintenance problems, 
Where economy is a thing to be con- 
sidered, both in original cost and upkeep, 
these Lightoliers are the obvious answer. 


hits at Come. 


B 
Tighe Comer 


Furniture and decorating establishment of 
F. G. & A, Howald, Columbus, O. 
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Lgth. 
3%" 
3" 
4," 
Ty" 
3%" 


Giwvbhiuiwsé 


Width 
9%" 
12%" 
12%" 
9%" 
7%" 


Wattage 
2- 60 W. 
3- 60 W. 
3- 60 W. 
2- 60 W. 
2- 30 W. 


Finish: Chromium Plate 


ACTA 


Lgth. 
9" 

4%" 
4V"" 
8%" 
4y2" 


Width 
6" 
8%" 
6" 
3%" 

Ww" 


Wattage 
1-150 W. 
2- 60 W. 
1- 40 W. 
1- 60 W. 
2- 60 W, 


The efficient business or professional establishment gives the same attention to lighting as it does to ventilation, 
heating and plumbing. Sightlite Lightoliers are particularly suitable for mezzanines, under balconies, to give 
light over mirrors, and for the essential lavatories, showers and rest rooms. All give excellent illumination from 
lucent glass; all are thoroughly modern in appearance; all are finished in a chromium plate that will retain its 


lustre permanently. 


Good light gives a spick and span 
appearance to a store that is most ap- 
pealing to women, most assuring and 
comfortable to your customers, most con- 
ducive to loyal and profitable patronage. 
Over thousands of years the human race 
has depended upon its eyes for the 
answer to most of its problems. Human- 
ity trusts its seeing—we are all “from 
Missouri—your customers want to be 
shown! As a sensible merchant, it is up 
to you to provide the means—good light- 
ing! 


Good light is particu. Clean, comfortable, 
larly essential on mez- and _well lighted rest 
zanines and under bal- _ rooms are appreciated 
conies. by your customers. 
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FUNDAMENTAL FACTS 
THAT WILL HELP YOU GET THE MOST 


CHOICE OF FIXTURE AND LAMP SIZE: The ready reference table which follows is based on diti found in the 
i ly x able whi s is base conditions in 
FROM YOUR LIGHTING .... . average establishment. Where better than average circumstances prevail—light ceilings and walls, closer spacing of 
) units, regular maintenance, still better results will be achieved. The table does not make allowance for contours or 
| obstructions that prevent uniform spacing or diffusion. Remember to keep fixtures equipped with lamps of correct size. 
| Don't be a lamp miser! 


To equip your establishment with better lighting, and to continue to get the right light for the 
least amount of money, sensible attention must be given to these three fundamentals: 1. Condi- 
tion of the premises. 2. Selection of the proper fixtures. 3. Regular and efficient maintenance. 


GROUP A-Dalux, Britelites, No. 3110 GROUP B-Ultralite, Masterlite, Prismalite, Luxolite, Lite-O-Day GROUP C-Modelite, Superlite, Bet-R-Lite 
CONDITION OF THE PREMISES nes Average Foot Candles 
: Ceiling et: 
ADEQUATE WIRING: The light you pay for is measured at the meter, not at your fixtures. Frequently there is a serious Height PAT? | TY 1000W 
slip ‘twixt cup and lip'—in other words, ‘voltage loss.’ It comes from wires too small, overloaded circuits, or circuits 


13-19} 9-14 | 7-11] 20-29 | 15-23]12-20 | 34-50 | 2 
9-15] 7-12 | 5-10}16-24 | 11-18] 9-16 | 27-40 


extending too far from the panel board. Conditions such as 
indicated in the chart mean lower efficiency and waste in 
lighting, amounting to 20c out of each dollar's worth of elec- 


a 


o 
© | & 


VOLTAGE DROP IN BRANCH CIRCUITS zk 


tm | & 


tricity. Moreover, the lost light would have a much higher votss "one Pee ee a ee en j -9 | 5-8 13-19 | 10-15} 8-13 | 22-32 | ee] 

quality than that remaining, for simultaneously with a drop 120 we 4-7 }11-16] 8-12] 7: 13- 37-54| 20.44 | 23.98 

in voltage, the temperature of the bulb filament also drops, 15 130-150 6 |. . ; , 

changing the color of the light to more of a reddish-yellow. A 110 110 ] 130-150 | 4.6 | 9-14 1h 32-47 

1% loss in voltage means a 3% loss in light; a 5% loss in 105 18 z [os | #22 23:19 [10:1 | 26-08 | 20-31 | 16-26 | 

voltage reduces light output by 16%. To insure higher con- 100 100 5] | 7-10 | 1-16 | 8-13 | E 

tinued efficiency, no wire smaller than No. 12 should be used. | [es | 
| 240-270 | | [58 | | 9-12 | 6-10 | | 18-26 | 13-20 | 11-18 

COLOR OF CEILING AND WALLS: The effect of the color of walls and ceilings on illumination efficiency, is one of the eS ime tm ei | 59 | 10-16 

vital considerations in a lighting installation. It is less important with semi-direct types, more important with semi- 18x18 | [4s | 7-10 4-7 

indirect fixtures, and of major importance with indirect lighting systems. Different colors have different reflection factors, { “7 

as indicated in the table at left, and also pro- 
MAT WHITE CREAM BUFF foundly influence the feeling of warmth, | fa Feel 
GLOSS WHITE|85z, CANARY LIGHT PINK] 552| coolness, spaciousness or closeness in the | 420-460 eS 


establishment. The most efficient colors are 460-500 


IVORY WHITE | 782 


IVORY 


BLUE WHITE 


ALUMINUM 
PAINT 


| 697 BUFF#CREAM|622| STRAW 
PALE GREEN |67%| CREAM GRAY |617|SKY BLUE 
SELECT THE RIGHT COLORS 


white, ivory, or blue-white. In general, mat or i 

eggshell finishes are better than glossy or I 4 Se Tee le Sa ai E 
shiny surfaces, having at least as good reflec- 
tion factors and diffusing the light without 


mirroring the brightness of the light source. ' REGULAR AND EFFICIENT MAINTENANCE 


Ge : 
ea 
=} 


SELECTION OF PROPER EQUIPMENT LAMPS: Over the lifetime of your lighting equipment, the cost of the fixtures probably represents less than 2%, the 


lamps about 10%, and the current you: consume about 88%. As lamps continue in use, their efficiency diminishes and 
LIGHTING INTENSITIES: The usual method of RECOMMENDED LIGHTING INTENSITIES especially so where they are subject to vibrations and shock. To continue to ‘burn’ 
measuring lighting intensities is in terms of foot- ; 
BANK: Lobby .....s0ss00+0s000: 20 SCHOOLS: Auditorium ........-. 


gCOSTOF FIXTURE lamps beyond their rated life—which they almost invariably attain—is not an economy 


candles—the amount of light given by one candle Cages and Offices.......... 20-30 Class Rooms and Library...... ne LAMP. Ss but an extravagance. 

at one foot’s distance—and this is accurately a Drawing) Gsscscest ery soos’ 

registered on an instrument known as the Light BARBER SHOPS: .....+.-+-+++++ 15 sre: eae Dealers ....20 | MAINTENANCE: Maintenance must be considered an integral part of your lighting 
Meter. Outdoors, under a shady tree, the Light BEAUTY PARLORS: ... 215 Fock Signe | system. If dust, dirt and smudge are allowed to accumulate on the lamp and reflecting 


Meter shows between 500 and 1,000 footcandles. 


surfaces of the fixture, light is absorbed, efficiency reduced, lighting intensities low- 
Formerly, only 1% as much light as this was 


HOTELS: Lobby .. 10-15 China and Decorating Shops....15 
ered, and you 


Dining Room .. ..10 Clothing and Haberdashery..... 20 


available in most commercial establishments. Bedrooms ..... ++-10 Repanen Main) Eloo oo get less and 
Today, however, standards of lighting have not Migiting Booms op igea sit ae Dig eae cob eet ces me less of the Tea 
raised to where the most successful concerns not _| LIBRARY: Reading Rooms .....2090 Blectrical Supely light you pay __ | CHART SHOWING LOSS OF LIGHT WHEN MAINTENANCE 1S NEGLECTED, .[ 
‘ focke Room) «geese ecisssei es i = 
infrequently use 30, 40 and 50 footcandles. The keh ais for. Regular ees 

i i i i i OFFICE BUILDINGS: aoe 2 ; 
most desirable intensity for any particular instal- sae and eas Offices. ...20 Grocery and Meat Stores. . in sp e ctio n onbnation of Lames Nee ATS Ce 
lation depends not only on the general character Racepiion Room 10 Hardware .. and proper PAST THEIR PRIME. LAMPS AND REFLECTORS 

i ifi eC ARE A. Ree eee A ageh) Wee oo oe Jewelry .. 3 z 
of the business but on such specific requirements RESTAURANTS, LUNCH ROOMS Luggage ... maintenance is therefore the proper safeguard VORSEDURATOUEMPTY, LOTICUEETOLU MOAR 


SOCKETS AND NEGLECTED 
BURNOUTS 


VOLTAGE OPERATION 


as the fineness of detail to be observed, the AND CAFETERIAS ........- Millinery and ms against wasted lighting dollars. Follow two iit 


importance of color in the goods to be worked or = ———— simple maintenance rules: First, wipe lamps and 
sold, the continued strain upon the eyes, and the advertising value of an attractive interior. ; reflectors free from dust and dirt at least once a 
4 month: secondly, wash lamps and reflectors with 

soap and water every two months, 


Loss Due TO 
DIATY WALLS AND 
CEMINGS 


40SS DUE TO 
DIRTY LAMPS AND 
EQUIPMENT. 
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LIGHTOLIER 


11 EAST 36th STREET 
NEW YORE CITY 


